CERTIFICATE OF PUBLICATION

This 1s awarded to

National Press Associates. . .
Saroj Kumar Mishra

For Publication of Paper Titled

IMPACT OF ADVERTISEMENT ON FMCG PRODUCT ADOPTION IN
RURAL MARKETS AFTER GLOBALIZATION

For National Research Journal Titled
“National Research Journal of Business Economics”

Peer Reviewed Refereed Research Journal

Volume-12, Issue No: 2, Year: 2025 (July-December)
|SSN: 2348-2015  |mpact Factor: 6.74

L=

M

Website:

www.npajournals.org Publisher




